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PaintCare® Program
Embodies Industry
Commitment to

Sustainability
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Cagtingds Tty Conlboling Weiler

When a customer buys a gallon of architectural paint, the
paint manufaciurer is haping that all of that paint will be used.
Lnforlumately, that often is not the case, and disposing of that leff-
over paint results in g hugs cost and resaurce drain for local goeerm:-
menLs. That will not be an issue any longer in Orogon, and soon wil
ol be i California, Connecticut, snd Bhodo [sland, Oregon suc
cessully implemented the American Coatings Association's {ACA)
FaintCare™ program in July 2010, California is geaning up for its slart
in October of this year. and Connecticut and Fhode 1sland will be fol-
lowing i 2013 and 2014, rospectively.

PaintCare is the culmination of scyoral years ot joint efforts to
identify the best solution for managing the recovery of unwanted -
|eftover architectural paint for reuse, recycling, energy recovery,
of safe disposal, Discussions edan in 2003, when the Produet
Stewardship Institute (P31, which had identified post consumer paint
as & strong candidats for @ recyeling program, infiated a nalional
dialogue, The "Paint Product Stewardship Initiative™ [PPS1) involved
representatives from the paint industry, state and [oeal governmennts,
the Enviranmental Protection Sgency (EPA), recyclers, and retatlers.
anmohg athers.

In 2005, the paint industry committed to & plan ter gathering
additional information en ways to minimize the amounl of leficver
paint through consumer education, on besl praclices Tor running 3
colleetion and recycling program, and on ways 1o do so cost-affec-
tively. By late 2007, the coalings industiy, through the ACA [then
the Mational Paint and Coatlings Association (MPCAY was ready to
mewe forward with a program and signed a PRSI Memorandum of
LUnderstanding (MOLU in articipation of the establishmeant of a na.
tiomakly coordinated system for Managing post-consurmer paint.

A final MO was signed in 2008 in which the association com
rnittedd Lo implementing a pilat program in Minnesaota, Unfortunately,
the state's governor did nat approve the program, so the PaintCare
pilol moved to Jregon. It was implemeoented there 0 July 2010 as
the fivst-ever paint stewardship program in the Lnited States, and
has. by all accounts, becn a redl SUCGEss.

In the first 12 months, PaintCare®, & new non profit association
incarporotod to focus on the nesds of this program thal fall outside
of ACA's purview, established 100 permanenl colleclion sites and
collected approximately 470,000 gallons of paint, with viriually all
of it going to recycling or beneficial reuse, and 47 tons of plastic
pails and 65 lons of meatal cans that were recycled. In addition. $4



millicn was raised, and, of that, $3,301,977 was spent
an cellection, transpaitation. processing and recycting of
loftover paint, education and cutreach, and administra-
tive costs (just 175 Furthermarse, state and municipal
Eornments saved money, The Poitland Metro govern-
meit alonc. for esample, saved over $1 millian,

& criticat component to this program is the fact that
it is managed bw industry, The Cregon law specifteally en-
ahblas the mdustry to implament PaintCare, provides for
a level playing fleld among manufactuers atd retailers,
and estaklishes a sustainable financing system.

The prograrm is funded Lthrough & painl stewardship
assessment called the PaintCare Recovery Fee—a les
added 1o the purchase price of archileclural painl. Faid
to PaintCare by paint matiufacturess, Lhis fee is then
added to the wholesale and retail purchase price of ar-
chitectural paint. The cost (50,25 on small conlainers,
$0.TE on gallons, and 5180 on five-gallon containgrs)
is charged ta the consumer St the time of saie. Retailers
Imay choose to show the PaintCare Rerovery Fee as a
separate ling itam on their customer receipts, PaintCare
encourages this approach ta ensure transparency, and
rmany stores in the Oregon program choose to do S0 to
cducate the cansumer abaut the PaintCare program and
to cxplain their price increase.

The fees fund the design and implementation of
the pragram, including the developmeant of stewardship
pans in coordination with state agencies; establishing an
apprepriate collection infrastructure; engaging retailers,
local governmeonts, and consumers ta boild support and
utilize the program: doveloping marketing materials tar-
geted o specific audicnces, and running the programs
gnee they are implernertod, ACA. i turn. continues to
fund the legislative efforts behind the program. inclued-
ing legislative drafting, identifying hill sponsars, gaining
the support of legislators and other stakeholders in the
diffarent states, and hiring in state lobyists o shepherd
bills Lhrough Lhe various state systems.

“PaivilCare is one of the highest prigrity programs of
Ehes ACA " states | Andrew Doyle, president and CEOQ of
the associalion. "One of the aspects of our mission state-
ment is to provide programs that support envirenmentsal
and product steswardshbip. PaintCare is a tangible suslain-
ahility program that demaonstrales Lhe Lrue commilmenl
of the paint industry o praciice extended produter re-
sponsitility (EPRYY

The perception cutside of the industry has been
very positive, as wall. One clear example of the strong
Impressicn the program is making can be found in the
cuporicnoe of fFaintCare's executive director, Maijansh
farehpandar, She was so impressed with the accom-
phishments in Qregon and the sincerity of the paint indus-
try to introduce an effgctive program that would make
& diffarence, that she left her position with a municipal
governmenl in California, where she was advocating for
real change in Lhis area, to join PawdCare. " saw first
hand how serious the need s loar g paint recyeling pro-
gram. | balisve that the industry, through PainlCare, san
successiully address those nesds, and do =0 in an effi-

cient and cost-effective manner that aveids burdenzome
and patchwork regulations within and between states.”

Zarrehparnar is busy preparing for implementation of
PaintCare in California in October. While the scale of the
program will e much higger than in Oregon {9- 10 times
the size), it is expacted 10 be just as successful. The ex-
isting 100+ countyAmunicipal waste colleclionn sites will
b incorporated into the program as drop-olT locaticns
alang with an additicnal 500 or o retail slores. Activities
are currently focused on communicating wilh all of the
participants in the program—the local governmeants, re
tailers, consumers [including trade painlers, comtractors.,
and the general publicl, and those few small or regional
manufacturers that are not ACA members and ray ot
yet be avare of PaintCare.

Such efective commumicalion in advances of the
FainlCare irtplermentalion in Oregon was & citical fac-
Lar in the success of the program, according to Steve
Dearborn, president ard CEC of Miller Paint, an Oregon
paint manufacturar, retailer fwith 12- 14 drop-off loca
Lions), and seller of a brand of recycled paint produced
by Metro Paint in Portland. “PaintCare was implamented
very simoathly, and in fact, mare smocthly Lhan many
expected, The extensive outreach efforls Lhal ACA and
PaintCara took to educate contractars, manulaciurers,
retailers. and cansumers had a huge impact and was a
ke factar in that success,” ohesenves Dearborn. “IL was vi-
tal that contractors learned of the program well hefore ils
inception, ecause they place bids for projects six toe nine
monihs in advance, and needead 1o ke avare of the new
fee pey gallon in order to ke able to pass it on to their
customecrs. [t was cgually important that all manufactur-
ors and retailers wone on board to ensure that evenwone
was charging the same oo, Consumerns, of course.
needed to be made aware that the fec is not a tax, but
indeed a charge for covering the cost of paint recyoling,
which is being managded by A nonprofit organization.”

His vigw of the program, as a result, is that it has
been a vary positive sxperience for Miller Paint. the in-
dustry cierall, and consumers. As a retailer in partisular,
serving as 8 collection point has been very beneficial,
because many people come into those stores that might
nel atherwise have done 5o, Customeans also appreciate
Lhe value of the service provided. Sales of the company's
recycled paint are also increasing, which may very wedll
be due 1o the fact the many more people are now aware
of the availability of such products,

While interest in recycled paint is growing, Lhe mar-
ket will only support a certain level of recycled praductl
sdles. Thersfore, there is a need 1o identify new applica-
tichs for unused. [eft-over paint athar than paint-to-paint
recycling. “Forfunatcly, there is a lot of exciting research
and development work boing undertakan to find new
end usas for the paint collected through the PaintCarg
program.” Zarrehparéar remarks. For example, ane re-
cycler in California—Amazon Envirgnmesta! has found
ihatl any relurned painl that is not suitable for recycling
rsludge’ can be processed 1o make an additive for Lha
praduction of cement, according to Robert Wendeoll, the
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director of environrmetital aflairs lar
Dunn-Edwards Paints.

Dunn-Edwards 15 a Californiza-
based company Lhal is looking
farward 1o the introduclion of
PaintCare in the stale. Wendell
has participated in the evalulion af
FPaintCare since the first meatings
with the P51, "Product Slewardship,
or EPR, is a concept whose Lime
has come. The industny has veo-
cgnized that it must take respon-
sibility, and through PaintCare il
has developed an efficient antd
costeffective system for managing
unused paint. Mot enly will evervone in California—frem
cansumers to retailers and manufacturars 1o local Eov
ernmants—henstit from the program, but the environ-
rmert will too, through resource consenvation.”

He recognizes that the sice of California, and thus
the PaintCare program that will be required n the
efate, is a bit daunting, As in Qregon, however, an -
tensive communication and marketing program is be-
ing implemented to educate retailers and consumers.
Eepresematives from both ACA and PaintCarc are work-
ing closely with all of the parties involved to cnsure thatl
cveryone participates, and that the necessary mecha-
nisms arc in place for collection and hauling the re-
turned paint and the charging, collecting, and ulimately,
transmittal of the fioe to PointCare,

"With over 85% of our paint sold in our gwn retail
starcs. wo fully expect to participate as a collector at
rany of those stores. | anticipate that collections will be
very high initially, because thero is significant penlup
dernand for a paint recycling scrvice. A ot of people will
get rid of all of the paint (far free in most cases) Lhat they
have: besn storing for vears because there have bean few
places totake it After 2 while, though, & lower steady
slate will be establizhed, and it may even be that costs
are reduced, as happened with the program in Canada.”

Robert Stetson, director of Risk Management for
California-based Kelly-Moore Paints, is also expecting
the same success in his state, where Lhe company has
ahout 90 stores, as has been achieved in Oregon. al-
thaugh it may take a lttle longer to reach full implemen
tation simply due ta the large size of the state. He adds
that education of small retailers will be very important.
They may need to purchase new or Upfradc existing
point-cf-sale software so that they can properly manage
the collected PaintCare fees and make sure they gel
propedy transforred. Here again, ho notes that ACA and
PaintCare arg very good at communicating with all stake-
hoiders, and thus expects that there should not be any
real significant issues.

“PaintCare s a very good program. We take praduct
slewardship very serinusly, and this system for collecting
and recyeling used architectural paint has ali the necos-
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“Qur goal is to spread the
prograr across the country
and get similar initiatives
implemented in every state,
so the manufacturers and
retailers can work within one
uniform, national system.”

—aAlisen Keane, ACA Vice President
af Covernmonl Allairs

sany components for a successiul
product stewardship initistive, Itis
werking very wall in Oregon, and.
as a result, has clearly been dem-
anstrated to be a great modsi far
implemantation in California and
ther states as well. Dur hope is
that, onee the program in Califarnia
iz Up and running, more states will
recognize the advantagas of the sys-
temn and look to develop PaintCarc
programs of their own.”

Litil mare states implameant

PaintCare, in Tact, the states that

have will need to deal with cross-
border purchase issues, For example, Portland, Oregon
is vary close to the barder with Washingten, and some
painting centractors wark in both states. In Oregon thoy
are payving the PaintCare fee, but nat in Washington.
There iz no immediate salutian, particularly if it is casy
1o cross the state ling and buy paint whete there is no
Tee, "We are vory happy with the results of PaintCarc in
Qregon. It can only got even betiorn, however, if noighbor
ing states got on board with the program,™ Dearbom
comments, 04 is currently warking on logislation in the
state of Washington.

The job of warking with individual state lodislators
and stakeholdors talls on the shouldors of Alison Keane,
ACK's vice president of government atfairs, First, though,
she must identify which states will be likely to adopt 2
PaintCare program. Unforiunately, there are state govern-
ments that are completely against any programs that
include 8 new fee placed on the consumer, regardless
of the henefits of the program. Fortunately, however,
there are many that do realize thal the current situalion
iz unlenable, and an efflicienl and eost-effective recyeling
prograrm brings measurable advantages. Slates with
patential for passing PaintCare legislalion include Mew
York, Washington, linois, Texas, Vermont, Maine, and
Minnesots, “OF course, ACH will wark with any stata that is
interested in PaintCare. Our goal is to spread the program
across the country and get similar initiatives implemeantod
in every state, 50 that manufacturers and retailers can
wiork within cne uniform, naticnal system.” Keane says.

In fact, Doyle expects that, for many years 1o come,
FaintCare will be introduced into one to three states
cach year, "Wo are vory proud of the work that has been
completed =0 tar, bk recognize that there is more to dio.
ACA and the paint industry have created an excellent,
program, and | fully expect that it will contitue to perform
at an outstanding level and accomplish rouch more in
lhe fulure.” Concludes Keane: "FaintCare is the largest
program thal Lhe ACA has ever spearheaded. We have
taken an this challenge because the paint industry is
comimitted to taking responsibility Tor the sustainability
of its products, We have only begun, and ars excited fo
expand PaintCare throughout the countny, @
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