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igments are crugial components
e paint formulalions. As such, Heir
availability, quality, consistency, and
regulatory compliance have a signif-
scand fpract on the albilily of coat-
ing formualators to develop and pro
duce their desired products, As
paind manafaciurers respond fo
arowing competition from emersing
regions, higher raw material and en-
ergy costs, and slowing ecomomies
in matwee markets with increased
consolidation and globalization,
thair relationships with pigment
producers have chianged accordinglv.

Leading pigment supphers talked
with CoatingsTech aboul how global-
fzation and conselidalion of the
coatings customer base are atfecting
their activities. Recognized industry
cotisuliants welghed in wilh their
thouglits, too.

Farticipants in this roundtable
discussicn include the Tollewing:
Thiery Chevier director of coating
and plastic chemivals for BASF
Performance Chemicals: Bernadetie
Corujo, madkeling mmanager, Maints

& Coatings tor Ciba Corportion;
Nowberl Merklein, head of global
marketing for the Coatings Industry,
Mgments & Additives Division ol
Clarian IntermationalfSwitzerland;
Kenneth Love, market developrent
manager with Ferro Corporaticn
Perloeomance Pigments and Colors
Group; Don MoBride, J00 of
Heucotech Lid. {a Lleabach coun
pany); Barly Parker, color designer
for TDSW Llex Products; Carlos
Fstrada, marleting manager lor
Coloranis o the Tyncdonal
Chemicals business wnit of
LANKESS; Peter Kiemle, glabal
produrt manager for the LASNKESS
Tnorganic Pigments business; Tony
[Zeed, director of global automotive
markeling for Silberlineg; Mete Stone,
market development manager [or
Ceneral Indnstrial products witl
Silberline; and Perer Carey-Yard,
marketing director, Coatings,
PPerlormance Pigmenis, Sun
Chemical.

Ihe consultamis providing com-
ments represend The ChemOuest
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Presidenis Ricl

[ones and George ‘

Croup, Ine, a market ‘
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Sue Anderson,

J[T: Wt are te sini-

farittes frn pigimend
nse for poines amd coot- ‘
ings aoross the different re-
aions of the wevld: LLS., |
Western Durope, CREER counteies,
Asta, et Laatine Ainerica? Wiy do
these shinilariifes exise regovdless of ‘

focwiion?

fich Jones, {hemOuest: As paint
companies become incrensingly
rlobal In nalure, we expect Lo see
some effon by pigment manulae
Llurers to offer comimon producs to
customers in different regions of ‘
the wortld. Pigrment suppliers sim-
ply can't afford 0 conimae offering
numernus variations of a large
number of different pigments. In
Litrexywe it particular, the REACIL
legislaticn will also likely drive pig- ‘
ment suppliers o reduce their por-
[olios due to the high cost of regis-
tering individual preducts.

Peter Cavey-Yard, Sun Chetricead
When making the choice of a pie-
ment [or o coatings application, a ’
raint maker considers cost of wse,
perlormance, environmental legis-
latbon, and availability. ‘The ig-
ment’s level of performance or fil-
ness N use has ne alsohie ‘
definition wnd can have different
interpretations related to markel aor
regional needs, Today, the largest
coating producers ate glabal play-
ey, and the choices they make [or
teir Loalings systems tend o get
established as the nomms in the re \
gions in which they operate, This
means thal as the markel (urther
matures, regional differences will
Ledned 1o clisappear.

Thierry Cherrien, HASE: Regardless
of Teglon, many paint manufaciur-
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ers il their customers expect
value, guitiity, service, and global
availability. A major factor driving
grivwth in pigment demand is the
IcrEse N consTrucion of new of-
fice buildings, factodes, madways,
and infrastruclure in many different
jraris of the world- atong with an
accompranying demand [or high
performance pigment technology 1o
extend the lite of paint and coat-
ings. With inoeasing globalization
ot many products, including prain
and coatings, there is a need tor
eehnology that can be applied
ACTOSR [ERLONTY.

Morbert Aderklein, Clarians The
globilization in the industry and
the global aciivities of kev players in
the market have created many simi-
tarities in the use and application of
plgments in recent vears, O the
other hand, there are still techno-
lugical ditferences across regions in
specilic areas, which also Influence
the formulations and the pigment
selection., The targeted quality level
also plays an imponant role, which
can equally vary lromn Tegion to re-
giom,

Lrowr Mobiviede, Hepeotech: Overall,
the growing organic and inorganic
colored pigment demand world-
wide can be judged similarly even
though the extent of the growth vace
Iz diflering tn certain regions and
applications. Particutarly, the in-
ireasing use of inorganic aned or-
ganic collored pigments is seen re-
gardless of lovaliony as opposed 1o
Ilack and white options {while
coler trendy vary greatly by region].

Pete Stone, Silberline: Similarities
exisl «lue o the globalization ol
busintess and the: sulmeguent spread
of Hgment technology platormes.
Indusirial coating formulations are
undergoing significant changes,
tvach of which is deiven by envi-
ronmental regulations. A ot of
R&TY efforts are directed al develop-
ing special effect pigments Uthar will
ezhibil the desired pedformmance
vharacteristics and funclionality in
these new coatings, This Innovative

|
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teclinclogy is spreading vapicdly
around the world,

Kenneth Love, Farro: High per-
[onmance inorganiv pigments, typi-
cally usedd im QLM products such as
exterior building products, have
been used tor many vears in North
America, South America, and
Curope They are now [inding vilivy
inthe Asla Pacific vegion since
rouch of the manufacturing being
dane there is imported lacl 1o the
115 or Lurope as tinished goods,
Therefore, | would say we are enler-
ing i world markel scenariao,

JU: Wihat are bey differences amd
wilriee dictares themd

George Milcher, ChemChuest:
Cerlain standard specifications ap-
ply in eawh region that lead 1o re-
uirements for pipments tua dilfer,
ley accoimninodale }egit_anzll 1M0KmS
and expertations. With Lime and in-
aeasing zlobalization, these re-
ginnal preterences will be less
evideni—but there will always be a
need for cerlain shades of phiialo-
evianine blue o rmake the acres and
acres uf Choean Blue color that 1s so
beloved in Chinal

Sue Andarsory, ChemQuest: In the
lulure there will definitely be more
commaon products thireugliout the
world, but currently global paint
cornpanies stll must meet the needs
of lecal and regional cuslorners, and
those needs viry significanty.
Therefore, pigment suppliers must
ke able 4o provide products it
help coatings producers make these
Local fommulations. As a resnlt, while
the pigment producers are also e
comning more glolwal, they stll rely
on egional management to a large
extent dany ure even forming joinl
venttes with local manutacorers in
different regions in order (o be able
tor provide Lhe products desiced in
e aveas,

Carlog Esrrade, LANXESS: Tn
Furepe, we have been observing a
markee trvend towards erologically
artented legislation for a number of
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years, Many marufacturers have al-
ready adapted o this and Liken the
necessary aclon so that RLACIH—
jusi like the cimissions legislation
(VO] before it—will soun lae: lakern
for granied. For our custonmers, it is
important what a product contains,
bt it is often even more imporlanl
whitl it does ol congain. Lo the
business of organic pigments for the
Lurepean coatings industry, the fo-
cus is thus on ecological aspects.

Peter Kiemle, LANXESY: Inorganic
pigments are, per se, ecologically
unproblematical, With these prod-
nets, the eiplasis Tor the Laropeal
and North American industry 1s on
quality, innovation, and teliahility
of supply. Pigment suppliers [rom
the Far Last otfer alternatives but
they cannot match the high cuality
of ur pigmenls. We are conln-
ously working on lmproving our
processes and products tw farther
extend our technological Tead.

Bermadette Cotgo, Cila: The dit-
ferences in plgment use are mainly
related to the varving dqualily Te
uitemnents of the application rather
thab location. Quakity requirernents
are often lower in developing coun-
tries such as India or China com-
pared Lo, for example, Japan or
Western Furope. However, the in-
rreasing glohalizadon ol the paint
and coatings industry is bringing an
alignment of guality requirements
for many applicalions with regard
to pIEMCnt Usage.

In the 115, color mends rellecl
Lroil the economic climate and the
cubtural diversity of the population.
Tar example, with a growing
Hispanic population, vellows, or-
anges, and turqueise have gained
popularity. With the current con-
cern over the coomornic conditions,
reassuxing coloes ke blues and
greens ofler comborm, Orange re-
mains popular due 1 its warmth,
bart also heeause it symbelizes
strength and endwrance. And with
less disposable income, consumers
can treal themselves W a glamorous
look in a less than glamorous eeon
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ey with increasingly popular
branze. copprer, and chrome effects.

Coatings manulacturers ¢4o an
excellent job ot understanding thelt
cuslomers’ aeeds, and design their
eolor offerings 10 appeal to dhitferent
end user segiments. Tov example,
2008 sawe an appeal e ot the en-
wirpnmentally conscientious con-
sumer as well as the casually elegant
consumer. Lhis yesulted in bolh en-
vironmentably friendly and special
effect pigmenls gaining inerensed
markel weceptance,

Park Parker, JDST Hex Producss.
while we are seeing some global
braneding, culor preferences in large
part are driven by the Toreal culowre,
In lndia we are sesing @ growing in-
terest in pinks and purples, while in
mature Asian markets the prefer-
ence remains for neutral wones, par-
ticutarly Iack and white, Tn Furope,
there is 4 new attraction w while
peacl, which has heen popular in
the 11,8, for about 10 years. And in
the V1.5, surprisingly, orange ve-
mains a frequent cholce for cars, At
tlie saime tine, willl greater amoants
of chrome Qnding ts wiy Dack on
velicles, darlker shades of brown ane
becoming more COMImon there.

in electromics, Dlack remains the
rhoice for professionals, while color
comiinues Lo be a veal dilferentiator
for products being marketed to the
COTISUTNET.

| also believe thal light plays a
role in determining color prefer-
ences. bor example, in Lalin
America where there [s wann
golden sunlight, brighter colors are
appreciated, In confrasl, i burope
where there is a colder northern
light. neantral and silver colars are
THOTE COLIToN,

tiniy Reed, Sitherline: in addition
to differences in color preferences
Treing driven by local ends, resulk-
ing in the celor paletes of such we-
gions as lndia and China being dis-
tinct frinn Furope and the Americas,
we also come across a local bias for
local supply of materials, Technal-
ogy dilferences, oo, are ollen

|

driven Dy lircal Tawes and Lhe degrec
ol sensitivity around the environ-
ment and envivonmental proiec
tion. For example, the percent of
walerhorne coarings manufactured
and applied in Europe is greater
than thai in the VLS and even more
sor ag compared 10 developing na-
tons such as India and China; al
though this is changing,

Fenneth Lope, Fern Terences
can be related (o the marerials that
need to be coated, The Notth
American murkel uses dillerent
Duilding materials than most of the
pest of the world, including vingl
siding, exterior wood siding heard,
el In condrast, i Asia Pacific. con-
cretious products such as stuccos
are more widely nsed.

Peter Curey-vard, Sun Cheecal:
Local market decisions, once made.
can vesult in regional differences
that persist Tor many vears as the
vosl ol changing can be probibi-
tive. & very good cxample of this 13
the choice of pigmenis nsed for ar-
chitectural universal colorants. Tn
Lurope, the ted gemerally wsed is C1
Ted 112; however, Red 188 Is the
peferred pigment in the Limited
States. For blue, the green shade
Treta covstal form of phihalocyanine
(Pigment Blue 15.3) is the choice in
Eurcpe, whereas the Uniled States
prefers the red shade alpha crvstal
type (Pigment Blue 132}, Another
cxample is the Uniled Slates” auts-
melive paint industry preference
tor dichlore guimacridone Red 202,
whereas FEurope wses mestly di-
melhivl quinacridone Red 122

Thierry Chevrier, BASF: Tigment
use in paints and coalings depends
on many lactors and can vary coun-
Uy by Country. (4 even within a re-
gion or counly. lor example, light-
lasiiess aincd heat tnanagement may
be critival requirements in high-suin
areas in the southeastem 11,8, such
as Floridi, but significantly Tess crit-
ical in the Paciile Mordiwest,
Regiomal color preferences would
alse resoll in differences o pigmen-
tation used in painl and coatings.
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2007 Global Market for Pigments Used in Paints and Coatings
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J(-T: What dre pizmant prodiicers
doing to ntanage e globalizo-
i cansolidation that is rak-
fry place within the industry?

Coeoree Pilcher, ChemiChuesl:
Consolidalion among formulators
b resulted in fewer paint compa-
nies it have, i oom, signilicantly
mele leverage when it comes 1o
purchasing pigmenls. They are now
setling longer contracts. somelimes
two of three years in length, This
sinwtion leaves plgment suppliers
lighting over these contracts and
could possibly lead to comsolida-
Lin amongst pigment producers as
well Uhe very Jilferent nature of
the chemistuy of organic, inoTganic,
and special effect pigments and the
vast differences m technology used
10 produce them may, however,
make it diffionlt for consolidation
to provide e syneTgies.

Norbert Merflair, Clartant A
proper key account management is
the most important ool to manage
the globalization and consolidation
inn the indusiry. This requires an in-
dividual set-up lor each cusiomer to
meel his needs and fit his organiza-
tional souctures. 10 also Teguises
people in marketing and sales wha
think and a1l globally, To develop
such a team aroind the world s a
lrig vhallenge, Global support Lo
custommnets, lechnically and commer-
cially, is kev, and not anly for the
top 10 glohal plavers, Many mid-

v coatingstech.org

siwed paint companies have also
gone global, or a Teaut have ex-
panded into other regions, so this
needs to be managed with an inier-
naliomal organivaton and a plobal
spiL.

Peter Cavev-Yord, Sun Chemical,
Clohalization has meant that the
manufscurer of many goods has
moved to the lower cosl regions,
paartienlarly China, The result is
that pigment demand for the coat-
ings for manufactured goods is rela-
Lively Mat in our maditional markets.
Additicnally, these srwrging mat-
liess have rapidly growing per
capita incomes, meaning that we
must be there Lo serve those mar-
ketts ag well,

Sun Chemical nesds 1o both
suppert oul global cusivmers who
atready have a presence in these
markels @ develop strong rela-
tionships with the fasl growing
loeal producers, Sun Chemical is
strengihening i presence in all
these markets by expanding the
lowa]l manufucnring of pigments
and allocating more wesources 1
sales, maxketing, and research and
developmenl.

Kenteth Lope, Perrn: Most pagment
manufactarers have develeped a
global stralegy with a lucal strategy
blend, Lo other words, ey act lo-
cally while thinlking globally so diac
threy can resprond o whatever manr-
lets come to bear, We have seen

that many Norih American-based
cemppnies have expanded o the far
reaches of the world 1o patlcipate
in new markels. Maoufacturers also
demarid that producis made for
their L1S. divivions be available
worldwide so they can male prod-
wel Tocally and supply glibally,

tom MiBride, Heucoteoh: 1lenbach
currently manulartures on three
COntmEDNS and 1s present in some
capacity in all, with either sales of-
fices, techhical service stations, oo
agents/disnibutoes. Our product
porticlio is growling every year Lo
enable us w privide various pig-
ment technologies and perform-
ance profiles all over the world Tor
rhthalecyanines, indanthrones,
axns, ispindolines, naphithols,
quinacridanes, DTPs, titanates,
copper spinels, modified ortho
phosphates, modified polyshos-
phates, and zine salts, Further, more
new innovative echinologies such as
1H-rellecting pigments and envicon-
mentally {riendly coloved hybrid
pigments as altematives o cad-
minm- and chromate-containing
pigments are of inlerest in most re-
gions af the world,

Hernadetie Congo, Ciba To assisd
customers in “aking color to new
destinations,” Ciba foruses strongly
on developing novel shades with
vulstanding properties, such as its
new-generalion diketo-pyriole-pyr-
role pigment, Ciba®* IRGAZIN® DT
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Crmmony™ Orange, a pure onimgs
pigmenl with outstanding durabil-
ity and high saturation.

T help paint companies and
thedr custumers achileve unigue re-
sulls that allow them 1o stand ow
in the market, Ciba develops new
wavs of enhancing appeal and ore-
aling new slylings. Ciba XYMARA™
effects include pearlescent, lumines-
cent, mitror-like or matt- metallic,
amd lrankparent. Ciba's elfect pig-
ments can be used togetler with
convrntional products to create in-
diviclual new siyles and designs

Mew lechnolosies thial improve
processes and help promote envi-
ronmental sustainahbility include
Cila's Mewel Encapsulated Additive
Technology {MLEAL for coatings sta-
bilization, which for the first time
enables the eguivalent level of pro-
leclion in walerboine coalngs o
that attained with high-perfonmance
stabilivers v solventhorne systerns,

Peter Hiemle, LANXESS:
LANXKLESS Paint Competence
Center offers technical support far
our custorners i the surlfwe coul-
ings industry all ower the world. The
team. also works closely together
witl o RELD wnil and ouar cus-
tomers in the coatings industry on
the development of new products,

As far as produet supply 15 cono-
cerned, LANXESS has a wery dght
global networls of producion sites
arond the world, as well as ware-
houses and distribution pariners.
Particulatly in export markets, this
creates additonal svoergies within
the networls to the benefit of our
oustomers. Alongside pigments and
colorants, for instance. other prod-
ucts such as preservatives and spe-
cialty chermicals wavel through he
same disuibution channels to our
Customers in the coatings mdusiry.

Thierry Chevrier, BARE: BASL is
{ocused on gaining a betier under-
standing of the needs of brand
(A TLETS, m (}TLII’:’.F i1 ]'.H.". muke ['EEPDH'
sive Lo tiese needs, This allows
BAST to respond faster to changes
tr the markeyace. We also have
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and will continue to maintain a
giobal presence. {ur objective is 1o
produce products that bring the
Dest vialue to our qustonmers. Ay i re
sult, aven the globaliction and
consolidation dynamics do not at-
fect et approach o the industing

Bark Pavker, JTDSTT Flex Prochieces:
The selling process Is very consulra-
thve for special ellect pigments. We
o a Tol of prototyping for our cus-
tomers and have established nomer-
ous partnerships wilh them in order
o prowide [ormulation develop-
menl support, Faint rompranies are
strugpling with fewer people daing
more work, and they are relving on
suppliers like Tlex Products Lo era-
vide assistance. By doing so, pig-
ment producers can differentiate
thenselves from compefitors.

Tonty Heed, Silbertine We are ex-
panding our glolxal reach. Today we
have manulaciuring, vesearch, and
techinology fadlities in Nonh
Amexica, Europwe, and Singapore, We
hawe sales operations in Mexico,
lraxil, and Shanghai and we are in
the process of exstabilishing apera-
tiomy in India. We embrace an ho-
listic global vicw of our cuslomers
with operations in multiple regions
of the world and who expect vs to
supply our techmodogies (o thelr var-
ious locations efficiently and etfec-
tively. (Of course, we also have g
very ageressive program around ex-
ploring and developing new tech-
nalogies.

We also believe that identifving
global key individuals al larger cus-
tomers ix critical for establishing
produclive relatdonships,

JCT: Whai die yine see as (e Rey
factins for success in the more
consolidared and glabalized
paine and couifngs fnfustny
et exisis foday?

Sue Ancerson. ChemQuest A ley
factor for success is the carelul selec-
Lt ol disuibutors in regions where
pigment producers do nel bave di-
rect sales [orces. 1laving the right
Face in [rone of the customer is oru

cial. L additicn, 2 disivibulor with
the right set of contacts who speals
the Tanguage, imderstands the loval
culare, and also provides aclive
support can make a huge impact on
the success of a pigment supplier
enlering a New region. We are see-
ing spedial eftecr pigment manufac-
turers using this approach in
Eastern Furope and NMorty Alrics,
o example.

tony Heed, Sitherline: | laving
global operations with the abiliy 1o
provmote our lechinologies and sup-
ply our products o those regions of
the world that need them is most
itoprortant. Combining this ap
proach widy a global pricing swat-
cgy based on local market condi-
tioms ancl am ability to respond
quickly on a global seale provides
furnther assurance of success.

Do MieBride, Hewcotech: As ten-
ticmed earlien, production sites lo-
caied 1n the key markels along with
techmical and Jogistical global serw-
ift‘. T'IL".I".-":'{JTRH L f'lt":(_'("ﬁﬁi'lr}" Loy 11eEL
apecilic regional dernands. A high
level of innovation and commnit-
ment 1o providing value-added
products while meeling increasing
environmental awareness, product
salely requirements, servicing prol-
itable niche marlets, and con-
stantly increasing production eifi-
clency and prodociivity T
compensate tor escalaring raw ma-
terial costs are basic preteguisites in
thie more consalidated and globalk-
ized paint and coatings industry.
Sustainable growth is reguiting
rore ellorlin the area of back-
ward integration.

Thierry Chewrier, BASE Fnergy
comservalion, environmenlally
friendly producs, sustainability,
and driving value are key fackors
acnoss many industies.

Hernaderte Corufo, Citae: What
Cthi heas Dieen Tocusing on is adding
value to our custemery” businesses
b being close to them in the mar-
het, e, offering local suppaort; psre-
viding them wilh innovalive prod-
ucts that help them to achieve nowvel
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etfects so they can
stardd out 0 the
markey; helping
them optimize their
pricesses so they can
improve prodonction
eftficiency and wull
mately save costs;
arnd emsuming consis-
tendy on o pared
ucts and services
worldhwide so that
2lobal businesses
achieve the same re-
sulis evenrwhere,

Peter Clarep-Yovd,
Sun Chemdeal: Sun
Chemical works to
[ind solulians thal
are tailored to mest
our individual cus-
Lommer neels, This means our vn-
derstanding ol the applications we
supply st be first cdlass. Only by
develuping sineng relattonships
With cur cuslomers can we appreci-
ate and fylfill their needs. We sec-
eonive he markets we semve want
color and eflects. For this reason we
hitve expanded our porttolio of
products b inclnede mica and alu-
minum etfect piomenis. RéD effort
in this new area for Sun Chemical is
already developing new and excit-
ing pigments that will be laumchedd
soon tor the coatings market.

Peter Kiomila, LANXESS: The key
success factors are consistent high
quality and reliable supply, but in-
nowvation, close lechnical coopera-
tiom, and reasonable pricing are
also very importani. Or research
teamn works closely wilh our pro-
durtion and engineetdng units Lo
dewise lnelligenl ways 1o improve
vields, reduce raw material and en-
ergy consumption, and achieve even
more consistent Juilily. These
measures and the technical expert-
[se we have aouited over many
decades, plus the cose contact we
Tarve fomged with our global cus-
tomwers, form a strong hasis that
eguips us vervy well indeed 1o meel
the stringent demnands of the sur-
face coatings induslry.

W, Cenglingstectt. org

Phato tourbasy of L_IJJ Lo,

‘Lhe rakeover of a ploment pro-
duction line in Tinshan near
Slemsghii will strengthen the posi-
tion of the lnorganic Pigrmenis Dsi
ness unit on the global market,
With this acouisition, TANXESS has
also been able Lo secure raw male-
rial supplies for its pigment mixing
wnidl in Shivngghii and will therefore
e completely independent of local
external supplicrs.

Morbert Merklein, Clovent Rey
sutcoess Gactors are key account man.
agerent, the right set-up of interna-
fiomal service tailored aromned indi-
vidual cuslomer needs, technical
cooperation and Inovation disous-
sicms, ancl, of couese, the ight prod-
ucl posrtfo]ics, wlhich is available on
all continemnts, This reguimes consis-
tent global ponfolio management,
Clariany iz addressing all these is-
sues extensively, and has globalized
its activities inall these areas.

.Ir s Huw are these fuciors different
Srow 10 vears ago? Do you see
them dianging within the aexr
I8 years? if s0 how?

Cleorge Filcher, Chem(Juest: The
biggest chiange from 10 vears ago is
that s much production has
meoved Lo Asia. Orver the next 5- 10
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vears, 1 ser quality be-
Ing significamily im-
proved by low cost
prodhacers,

Rick Josier, Chem-
Cluisl: Ax part of the
demand lor increased
perfonnance, paint
companies will also be
placing a To of pres-
sULle anpigment man-
ufacturers to improve
the consistency of
thedr prodhcts. Riaw
material inconsisiency
is a source of huge
vomls for the formula-
tor, and these vosis are
ot often recoverable.
Pigment dispersions
are leceiving grinwing
attentinn hecavse they provide an
excellent solution. They may cost
paint producers more wpr (oo, bl
everall rosts savings are manifested
through not enty the improsed con-
s1stency, but also the reduced aon
Iy1tcal requirements and other costs
associated with having to grind and
disperse the plamenis themselwves
which often leads to batch-to-barch
inconsisiencies,

Sue Anderson, ChemiQuest;
Tightening ol enviremmental regula-
tioms has been a theme [or the past
10 years that will continue for the
nexl [0 as well. The general “green”
movenient that has been taking
JHace in mature markets is also be-
gintning w spill over into develon-
ing regions.

Geerdr Parker, POSIT Flex Movdocis; Tn
the tuture, we will see muc more
reliamce om virtual capabilities,
Benderiog and replication of color
will be done in a viriual way. 1he
[nternet will play an ever-increasing
robe, oo, and as a resualt consumers
will continue to become increas-
ingly more educated and thus morne
demanding, boh (rom a petlorm-
ance perspective and with respect 1o
environmental stewardship.

Kenneth Love, Ferra: Right now we
are beginning 1o see the leend Lo
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wardl internal consumphon for de-
velaping marlets that were only
yesterday mainly concerned wilh ex-
pomaton of goods rom thelr re-
giens. Ag these regions become con-
sumers, they are beginning o
purchase goods al higher and
higher levels, Indusiny must be well
entrenched in these areas o partici-
pate in this aceelerating trend il
they are going to survive,

Pefe Stone, Silberling: [ expect that
the nexl 10 years will see significant
and more rapid change than we
have seen in the last 10 years, There
were very [ew sperial ellect pigment
companies 10 years ago, and in the
next 10 years we will see many
more than we have today. Insuch a
competitive enviromment, successil
comnpanies will be the ones able to
develop technologies thal impar
desired aesthetics and pedformace
rharacteristics that are significantly
evolved from the standard products
that are on the market,

Towy Reed, Bifberling: Tn addition,

the product developroent cyele will
continue (o hecome
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shorler. Crealer glolwal competition
and, specilically, the emergence of
pigment manufacurers in develop-
ing regions have resulted in new
technalngy platorm developrent
cycles being shomened by many
global manufacturers in order to al-
ways e aligad of trends in the mar-
ket place.

Nerbert Meridein, Clarfant
Tndeed, the speed of change and the
speed of globallzadon have in-
creased significantly ovex the last 10
years, and customers Teact much
quicker in thelr respeclive mimrkets,
Theretore, as a suppliern we need Lo
folluw these trends and stay In very
close combacl wilh oue CUsLoTeTs,
ensuring the best possible commu
nication with the market, and with
oLl vl arganizalion.

Clobalizalion and the addition of
upcoming new producers in Asia
have ledd 10 increasing competition
and, hence, a demand [or ever muore
innovative products and efficiendcies.
[neresasing raw teaterial prices acdd
turther pressure o this sileation.
Globalization has also led 1o a de-
mand [ greater product comsis-
tency and availability worldwide
with this trend to comtinge, one can
expect consclidation in the industry,

Meter Carey-Yard, Stn Chemicat:
Tor the NATTA and Curopean pig-
menl manulacturers that supply the
coatings indusuy, competition Moom
new producers in China and India
has comlindously squessed profits,
In this period, the capacity 1o sup-

phy pigments outstripped the de-
mand T very significand pereent-
ages, tirst for classical pigments

and later for some high per-
lormance categories. 1he result

has been thal many pigmenl suppli-
ers are o longer with ug, and those
that still are manufaclure (gments
in these nesw markets,

Creer the next 10 years the high
per capita growih of the cmerging
riitrkets will esule in supply mnd
demand becoming balanced. Foo
the emerging markets, stricter envi-
ronmental conteols and fseal con-
stderations will tesult in the consot-
idation of mizny local pigment
manufacurers there. The producers
thit remain will be those that can
supply the glolal maclset with
needls that are more homegenized,

We expedt that Sun Chemical’s
global rustemers will condnue 1o
expand their businesys in these new
markety, and we also expect the
mole successful companies bormn
from these regicns o hecome majer
plolal players,

Thierry Chevrier, BASF: 'The need
for value and innovation has been
relatively constanl. len years age in-
novation meant providing the best
wvalue, 20 vears ago it meant provid-
ing the best product, and loday it
providing heing the best product al
the best value. In the fumare, the en-
virommental focus will increase, amd
value and environmental steward-
ship will go hand. in-hand,

Feter Riemle, LANXENS:
Consislent high quality, reliable
supply, innovation, dose technical
cooperaticg, and reasooaldle priving
are just as important now as tey
were before in the paint and coat-
ings indugtry, We do nol expect any
thing to change in that respect In
the coming years.

JCT CoatingsTech
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